SEMESTER -V

[UG Programme for Bachelor in Journalism (Honours) degree in three years]

DISCIPLINE SPECIFIC CORE COURSE 13- (DSC-13) : Global Media and Politics

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

Course title & | Credits | Credit distribution of the course | Eligibility Pre-requisite
Code Lecture | Tutorial | Practical/ criteria of the course
Practice (if any)
DSC 13: | 4 3 0 1 Passed NIL
Global Media Class Xl
and Politics with
English

Learning Objectives
The Learning Objectives of this course are as follows:

e To get an over view of the politics of news dissemination and the dynamics of
reporting international issues and events. To understand the use of media by
different countries during war times. To grasp the turning points and changing

boundaries of journalism with the evolution of technology.

Learning outcomes
The Learning Outcomes of this course are as follows:

e By studying this course, students will be able to comprehend the impact of
globalization on media and cultural implications.
SYLLABUS OF DSC-13:
UNIT =1 (15 hours)

UNIT I: Media and International Communication

e Propaganda in the inter-war years: Nazi Propaganda

e Radio and international communication



e Media during the Cold War, Vietnam War, Disintegration of USSR;
e Radio free Europe, Radio Liberty and Voice of America
e Communication debates: NWICO, McBride Commission and UNESCO

e Unequal development and Third World concerns: North-South, Rich — Poor

UNIT - 11 (15 hours)
UNIT II: Conflict and Rise of Global Media

e World Wars and Media Coverage post 1990: Rise of Al Jazeera
e The Gulf Wars: CNN’s satellite transmission, embedded Journalism

e 9/11 and implications for the media

UNIT - 11l (15 hours)
Unit Ill: Media and Cultural Globalization

e Cultural Imperialism, Cultural politics: media hegemony and

e Global cultures, homogenization, Local/Global, Local/Hybrid

e Discourses of globalization: barrier—free economy, digital divide

e Media conglomerates and monopolies: Ted Turner/Rupert Murdoch

e Global and regional integrations: Zee TV as a Pan-Indian Channel; Bollywood

Entertainment: Local adaptations of global programmes: KBC/Big Boss etc.

Practical component: (30 hours)

The students will prepare case studies of the media at various points in time and
highlight the turning points and changing boundaries of journalism during each
evolving phase of the history of the media. The students will also analyse the changing
content of media for international communication in the pre and post globalization
phases. The students must compare the entertainment and other cultural products
produced by international giants and media conglomerates.
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