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	Main Features
	Allocation of Lectures
	Month wise schedule followed by the Department
	  Topics

	


Unit I:
	 
 
20 Lectures
	
    
      August 
	Introduction to E-tourism, stages of ICT revolution, ICTS and new business tools. Strategic and Operational use of IT in Tourism, The Internet and tourism a powerful combination. Networks for intermediaries: Travel trade intermediaries-Features of a travel trade web site, implementing a travel trade website, online travel intermediaries.


	Unit II:

	 
 
20
Lectures



	       

 September-October 
	E-business for Destination Management Organizations: Principles and concepts Positioning DMOs in value net, destination e-business system model, e-Business Partnerships for DMOS, Case Studies of Red Apple DMC, OYO Rooms, OLX, Zoom Car, Ofo Cycles etc. 

	Unit III: 

	

20 Lectures
	

 October-November   
	Social Media Marketing in Tourism Facebook, Twitter, YouTube, WhatsApp-Travel Blogs-Usage of Artificial Intelligence- Virtual Reality Challenges for conventional business models and Competitive strategies. 




